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Foreword 

 

In 2019, faced with unprecedented challenges and uncertainties brought about by trade 

frictions and geopolitical tensions, the world economy was dragged into a slowdown. 

Several economic indicators have even hit new lows since the international financial 

crisis in 2008, slowing down the already weak recovery of global economy, and 

resulting in a downturn in global trade as a whole. In the context of sluggish domestic 

and overseas market demands and great uncertainties in trade prospects, Chinaôs textile 

industry is operating under certain pressure, with declines in exports, investment and 

profits and low-speed growth in industrial added value. 

 

Compiled under the auspices of the China National Textile and Apparel Council 

(CNTAC) and written by the Office for Social Responsibility with strong support from 

CNTAC leadership and various departments, this report comes as the 15th industry 

social responsibility report issued by CNTAC. Many stakeholders of CNTAC at home 

and abroad provided valuable suggestions for its revision. This report is comprised of 

four parts: Part I describes the development of Chinaôs textile and apparel industry in 

2019, and analyzes the impact of industry development trends on CSR fulfillment; Part 

II introduces the main efforts and achievements of CNTAC and textile and apparel 

enterprises in CSR construction; Part III shows the promotion of the ñSustainable Textile 

Initiative Familyò (STIF) at international exhibitions; Part IV shares the CSR work plan 

of Chinaôs textile and apparel industry for 2020-2021. 
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Part I. The Development of Chinaôs Textile and Apparel 

Industry and Its Impact on CSR Fulfillment of the Industry  

1.1 The Development of Chinaôs Textile and Apparel Industry 

1.1.1. Support Steady Development of Chinaôs Economy 

 

In 2019, Chinaôs economy remained stable as a whole. GDP reached RMB 99.1 trillion, 

growing by 6.1%.1 Chinaôs textile and apparel industry faced numerous challenges at 

home and abroad: the world economy was recovering slowly, the trade was growing at a 

slower pace; domestic consumption and investment were declining, and economic 

development pressure was mounting, to name a few. 

 

The prosperity index of Chinaôs textile industry stayed in the development range 

throughout the year; all sub-sectors, except chemical fiber and filament weaving 

industries achieved rapid growth, were growing slowly in terms of industry added value; 

the industry added value of textile enterprises above designated size increased by 2.4% 

YoY, 0.5 percentage points slower compared with the previous year.2 

 

Figure 1: Prosperity index of the textile industry in China3 

 
1 Source: Report on the Work of the Government 2020. 

2 Source: National Bureau of Statistics. 

3 Source: Industrial Economic Research Institute of China National Textile and Apparel Council. When the 

prosperity index of Chinaôs textile industry is higher than 50, it indicates that the industry is prosperous; the larger the 

value, the more optimistic the situation. 
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Figure 2: Industrial Added Value in 2019 (by industry)4 

 

In 2019, the growth of consumption in Chinaôs textile and apparel industry slowed down 

significantly compared with 2018. 

 

Table 1: Consumption Growth in Chinaôs Textile and Apparel Industry  

Item 

Amount 

(RMB 100 

million ) 

Growth rate 
Change in 

growth rate 

Retail sales of clothing, shoes, hats, 

knitwear and textiles above the national 

quota 

13,517 2.9% -5.1 

National consumption expenditure on 

clothing products 
18,733 4.16% -0.38 

National online retail sales of apparel 

products 
 15.4% -6.6 

 

 
4 Source: Industrial Economic Research Institute of China National Textile and Apparel Council. 
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In 2019, the total fixed-asset investments in Chinaôs textile industry fell by 5.8% YoY, 

indicating the sluggish investment willingness of investors. The industry investment of 

Henan Province, Anhui Province, Jiangxi Province, Hubei Province and Hunan Province 

was growing positively, while that of other provinces declined by varying degrees. 

 

Table 2: Growth of Total Fixed-asset Investment by Industry 

Total fixed-asset investment by industry Growth rate 

Textile industry -8.9% 

Apparel industry 1.8 % 

Chemical fiber manufacturing industry -14.1% 

 

Due to fluctuations in the operating efficiency, enterprises also faced increasing 

management pressure. In 2019, the profit margin of the operating revenue of textile 

enterprises above designated size nationwide fell to the bottom of 4.6% in the last 

decade, 0.5 percentage points lower than the previous year. 

 

 

Figure 3: Profit Margin of the Main Business of Enterprises above Designated Size5 

  

 
5 Source: Industrial Economic Research Institute of China National Textile and Apparel Council. 
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1.1.2. Adjust the Structural Layout in Overseas Markets 

The weakening international economic recovery, mounting uncertainty in the trade 

environment and other factors resulted in an increase in export pressure on the textile 

industry from the previous year. The adjustment of product and market structures as well 

as the pace of industrial transfer were also accelerating. In 2019, the foreign trade, 

exports and imports were all on decline once again after experiencing certain growth in 

2017-2018. 

 

In recent years, the intra-industry trade between China and its partner countries globally 

experienced rapid development, with a gradual increase in the proportion of imports and 

exports of intermediate products. In 2019, the proportion of textile exports rose to 44.2%, 

1.2 percentage points higher than 2018, and the export amount grew by 1%; the 

proportion of clothing exports fell to 55.8%, and the export amount dropped by 4.1%.6 

 

In 2019, Chinaôs textile machinery showed new characteristics in import and export. The 

growth rate of exports was significantly greater than that of imports, maintaining a trade 

surplus. The imports and exports of Chinaôs textile machinery added up to $7.116 billion, 

a YoY decrease of 3.81%. Among them: textile machinery imports reached $3.333 

billion, a YoY decrease of 10.49%; the exports reached $3.783 billion, a YoY increase of 

2.96%. 

 

 

Figure 4: Textile Fibers and Wastes (RMB 10,000)7 

 

 
6 Source: http://news.ctei.cn/trade/jckxx/202004/t20200409_3981957.htm. 

7 Source: General Administration of Customs, Peopleôs Republic of China 
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Figure 5: Garments and Accessories (RMB 10,000)8 

 

The share of Chinese textiles and apparels in the markets of major developed countries 

slightly narrowed. 

 

Figure 6: Market Share of Chinese Textiles and Apparels in Major Developed Countries 

  

 
8 Source: General Administration of Customs, Peopleôs Republic of China 
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The exports to BRI countries continued to grow. 

 

BRI countries 

 

In 2019, the exports of Chinaôs textiles and apparels to BRI 

countries reached $98.46 billion, an increase of 3.4%, better 

than the overall level; the market share rose to 36.2%, 1.8 

percentage points higher than 2018. 

ASEAN 

 

In 2019, the bilateral textile and apparel trade between China 

and ASEAN countries reached $46.38 billion, an increase of 

2.9%, reflecting a closer bilateral trade relationship between 

the two sides. Among them, the exports and imports of 

Chinaôs textiles and apparels increased by 2.3% and 6%, 

respectively. 

To accelerate the acceptance of overcapacity from China and 

Vietnam, ASEAN countries such as Philippines and 

Indonesia further expanded their local textile industries.  

Japan 

 

In 2019, the exports of China's textiles and apparels to Japan 

reported $19.9 billion, a decrease of 4.67%. The unit price of 

major apparel products exported from China to Japan 

rebounded for two consecutive years. 

USA 

 

As China-US trade frictions continue, the exports to the 

United States dropped substantially. In 2019, the exports of 

textiles and apparels to the United States reported $45.21 

billion, a decrease of 7.7%, the largest decline in the last 

decade. 

EU 

 

The EU market performed sluggishly. In 2019, the 

cumulative exports of Chinaôs textiles and apparels to the EU 

reported $47.25 billion, a decrease of 4.7%. 
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In the process of outbound investment, Chinaôs textile and apparel industry presented a 

layout of ñMainland China + Southeast Asia + Africaò. Sector-wise, it was noted that: 

ü Cotton spinning and knitting enterprises became the trailblazers in Chinaôs textile 

and apparel industry for overseas investment. The overseas investment projects of 

weaving, printing and dyeing, weaving, chemical fiber, etc. also began to increase 

gradually. 

ü Knitted garment processing in Chinaôs textile and apparel industry became a leading 

field of outbound investment. Many large knitting companies made large-scale 

greenfield investments and placed international orders in countries with low labor costs 

and good trade environments such as Vietnam, Cambodia and Myanmar.  

ü An increasing number of domestic fabrics weaving and printing & dyeing 

capabilities were expeditiously transferring overseas. Besides, domestic leading 

companies in the chemical fiber industry also began to expand to the international 

market, and promoted their overseas business chains towards upper reaches. 

 

Table 3: Rankings of Targets of Outbound Investment by Chinaôs Textile Industry 

between 2015 and 2018 

Ranking Country/region 
Total investment between 2015 

and 2018 (Unit: $100 million) 

1 Hong Kong (China) 25.99 

2 Vietnam 10.71 

3 Singapore 7.71 

4 BVI 2.58 

5 USA 2.14 

6 Ethiopia 1.85 

7 Myanmar 1.52 

8 Egypt 1.47 

9 Cayman Islands 1.32 

10 Cambodia 1.25 

11 Malaysia 1.02 

12 France 0.92 

13 Pakistan 0.85 

14 Tajikistan 0.77 

15 Indonesia 0.76 
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1.2 Major  Development Trends of Chinaôs Textile and Apparel 

Industry and Its Influence on CSR 

1.2.1. An Innovation and Technology-driven Industry  

In 2019, the development of Chinaôs textile and apparel industry was related more 

closely to that of information technology and digital economy. Going forward, more 

input for R&D would be provided into Chinaôs textile and apparel industry, so as to offer 

consumers even more diversified products of high quality and a richer consumption 

experience.  

ü Increased input for R&D in key areas such as textile green manufacturing, 

intelligent manufacturing, and new textile materials, strive to address technical 

weaknesses in the industry and break the bottlenecks constraining industry development. 

ü Increased support for differentiated and functional general fibers, high-quality 

traditional textile products, advanced manufacturing technology, high-quality and 

environment-friendly dyeing and finishing technology and other fields, and accelerate 

the transformation and upgrading of a wide range of industrial chains. 

ü Upgraded industrial and regional public service platforms, and promoted 

development of information service systems for key industrial clusters. 

 

Supply side Demand side 

Promoting the transformation of traditional 

textile and apparel supply chain to a 

digital, flat, shared, flexible, and ecological 

production mode.  

Transforming from single physical stores 

to the integration with PC e-commerce 

terminals, mobile e-commerce terminals, 

and information media covering all 

customer groups, channels, categories, 

periods, experience, data and links.  

 

In 2019, 2 second prizes of the National Science and Technology Progress Award were 

granted to the projects of ñHigh-performance Industrial Yarn Energy-saving Twisting 

Preparation Technology and Equipment and Its Industrializationò and ñDigital Key 

Technologies and Industrialization in the Field of Textile Fabric Colorsò. 
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1.2.2. A Culture-led Fashion Industry 

The fashion industry, with textiles and clothing as the mainstay, was integrating and 

sharing value with industries such as film and television, music, finance, technology, 

accessories, tourism, and urban construction. The emerging technologies, models, 

formats and mechanisms drove rapid development from ñindividual fashionò in the past 

to ñpan-fashion ecologyò, that was, the brands, designers, events, talent training systems, 

and industrial public service platforms, industrial clusters, cities and other factors 

showed a trend of integration.  

 

Fashion 

industry helped 

to improve 

cultural 

confidence. 

By relying on contemporary fashion brands, gradually demonstrate 

the uniqueness of Chinese fashion culture, embodied the essence of 

Chinese aesthetics, disseminated the spirit of Chinese philosophy, 

and fostered a brand temperament underpinned by excellent Chinese 

cultural heritage. 

Fashion 

products helped 

to meet diverse 

needs. 

The cultural ecology was becoming more diverse, evidenced by the 

emergence of many sub-cultural groups such as Han Chinese 

clothing, cosplay, street dance, graffiti, animation and e-sports. This  

did not only put forward endless demands on the textile and apparel 

industry, but also brought development opportunities. 

 

 

Figure 7Е Spring / Summer 2020 China International Fashion Week 
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1.2.3. A Responsibility-oriented Green Industry 

Chinaôs textile and apparel industry was committed to continuously reducing its 

environmental footprint. The industry reinforced the traceability of chemical, water, and 

energy footprints as well as supply chain management, phased out outdated facilities and 

reduced pollutant emissions. It gradually evolved environmental management in a 

direction to go both scientific and compliant, and further enhanced sustainable 

development capacities. 

 

ñBy 2020, the energy consumption per unit of industrial added value of enterprises 

above designated size in the textile industry will be reduced by 18% on a cumulative 

basis, carbon dioxide emissions by 22%, and water consumption by 23%, and the total 

recycled textile fibers will reach 12 million tons.ò 

ŀŀOutline of the 13th Five-Year Plan for the National Economic and 

Social Development of the Peopleôs Republic of China 

 

Chinaôs textile and apparel industry was actively tackling environmental challenges. 

 

Continuing to 

raise the 

standards for 

pollutants 

discharge 

The new Environmental Protection Law stipulated that the direct 

emission of chemical oxygen demand (COD) of textile enterprises 

should be controlled at 80mg/liter. By setting a higher threshold 

for pollutant discharge, this new law encouraged enterprises to 

increase investment in environmental protection. 

Implementing 

stringent access 

standards for the 

printing and 

dyeing industry 

Implementing classified management for technical transformation 

projects of printing and dyeing enterprises, and helping enterprises 

with automated and intelligent transformation without increasing 

production capacity. 

Advocating 

sustainable 

consumption 

Avoiding excessive accumulation of old clothes and reducing 

landfill or incineration from disposal of old clothes; increasing 

investment in R&D, using more renewable or sustainable raw 

materials, applying the environmental protection concept into 

products and conveying it to consumers. 
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Part II. CSR Construction of Chinaôs Textile and Apparel 

Industry in 2019 

2.1 Responsibility for the People  

Promoting the ñFamily Friendly Factoryò initiative.  In August 2019, the Social 

Responsibility Office of the China National Textile and Apparel Council (hereinafter, the 

ñSocial Responsibility Officeò) put forth the concept of ñFamily Friendly Factoryò, 

calling on textile enterprises to take into full account the actual needs of the majority of 

female employees in the context of the shortage of labor resources, solicit opinions from 

female employees when developing corporate management systems, and integrate 

family-friendly policies into corporate management, so as to form a more 

people-oriented management system and corporate culture. According to the ñFamily 

Friendly Factory (FFF) Initiativeò, domestic and foreign companies, institutions, and 

brands should jointly promote the high-quality and sustainable development of the 

industry by building family-friendly workplaces. 

 

 

Figure 8: ñFamily Friendly Factoryò 
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UNICEF highly recognizes and provides strong support for the FFF initiative. In July 

2019, the Social Responsibility Office participated in the 2019 UNICEF Summit. At the 

roundtable on the theme of ñFrom maternity to nursing leave: how the government and 

business community can provide parents with paid leaveò, the Social Responsibility 

Office shared its experience in carrying out gender-friendly projects in the past few 

years and the upcoming Family Friendly Factory (FFF) project and discussed with the 

participants the challenges facing the promotion of FFF-related work and corresponding 

solutions. After the roundtable, the Social Responsibility Office had in-depth discussions 

with personnel from UNICEF for Chinese projects on the possibilities of launching 

cooperation projects in China. The Social Responsibility Office also participated in the 

United Nations High-level Political Forum on Sustainable Development. 

 

 

Figure 9: 2019 UNICEF Summit 
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Supporting enterprisesô anti-domestic violence campaign. The CNTAC, based on the 

consensus on a family-friendly corporate culture, worked with the Asia Foundation to 

organize a series of training sessions for more than 100 trainees from more than 60 

enterprises in Xiqiao, Guangdong Province and Jinan and Taiôan, Shandong Province. 

These training sessions start from ñpromoting anti-domestic violence with corporate 

responsibilityò, and cover the development of gender equality management mechanisms 

in enterprises and family-friendly workplaces, the promotion of anti-domestic violence 

with corporate responsibility, and other aspects. 

 

 

Figure 10: Training in Taiôan 

 

Enhancing the protection for the rights and interests of female employees in 

overseas enterprises. To address the challenges facing female employees in some 

Southeast Asian countries in terms of employment, equal pay for equal work, and 

workplace safety, the Social Responsibility Office and the Asia Foundation jointly 

carried out the project of ñbuilding a gender-sensitive corporate system in overseas 

investment companiesò in 2019. The project aims to close the gender gap between local 

companies in Chinese investment companies and introduce CSR practices that promote 

gender equability by developing gender-sensitive management tools suitable for the laws 

and social culture of the host country, and carrying out capacity building activities. In 

July, the capacity building project for senior managers of Chinese-funded enterprises in 












































